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Rules and regulations for the graphic design competition for a bottle 
promoting the Faculty of Social Sciences of the University of Wrocław

§ 1. General provisions and Organiser
1. The organiser of the competition (hereinafter referred to as the "Competition") is the Faculty of Social Sciences of the University of Wrocław, represented by the Dean of the Faculty, Dr Magdalena Ratajczak, Prof. UWr.
2. The Dean of the Faculty of Social Sciences, in cooperation with the Welcome Centre of the Faculty of Social Sciences, shall exercise substantive supervision over the course of the Competition.
3. The aim of the competition is to select the best original graphic design to be printed on a reusable bottle (made of BPA-free plastic) promoting the faculty.
4. The competition is part of a strategy to build a modern image of the Faculty as an environmentally friendly institution that promotes ecological attitudes among students and staff.
§ 2. Conditions of participation
1. The competition is addressed to members of the academic community of the University of Wrocław, in particular to: 
a) first- and second-cycle students; 
b) doctoral students studying at the Doctoral Schools of the University of Wrocław; 
c) research, teaching and administrative staff.
2. Participants in the competition must be adults with full legal capacity.
3. Project teams (maximum 3 people) may participate in the competition, but each team must designate a leader responsible for communication with the organiser.
4. Members of the jury and persons directly involved in the preparation and organisation of the competition procedure are excluded from participation in the competition.
§ 3. Competition task and technical specifications
1. The subject of the competition is to develop a graphic design for a print on a bottle with a capacity of approx. 600 ml.
2. The submitted graphic design should be a creative and coherent synthesis of the key values of the Faculty of Social Sciences – openness, critical thinking, international cooperation and innovation – presented in the context of modern ecology and individual commitment to sustainable development.
3. Technical requirements for files: 
a) basic format: PDF (compliant with the PDF/X-4 standard), prepared for printing in the appropriate size + mandatory editable file (AI or PSD); 
b) image saved as a bitmap;
c) design scale: 1:1; 
d) resolution of raster elements: min. 300 DPI; 
e) colour space: CMYK; 
f) any number of colours may be used in the graphics;
g) no transparency in the file.
4. Print area – 360° print (so-called wrap): 223.0 mm x 120.0 mm.
5. The design must include the official WNS UWr logo or the UWr logo in accordance with the SIW guidelines (Appendix 2). 
§ 4. Application procedure and required documentation
1. Applications should be sent by e-mail to: welcomecentre@uwr.edu.pl.
2. The subject line of the e-mail must read: "WNS bottle design – name and surname of the author".
3. The message should include: 
a) graphic design in the required formats; 
b) a scan of the signed application form (Appendix 1); 
c) a statement of copyright ownership of the design (Appendix 1); 
d) a brief description of the design concept (up to 1,000 characters) justifying the choice of form and colour scheme.
4. Entries submitted after the deadline or which do not meet the formal requirements will not be evaluated.
§ 5. Jury and evaluation criteria
1. The winner and the runners-up will be selected by a competition committee appointed by the Dean of the Faculty of Social Sciences and Humanities of the University of Wrocław.
2. The jury shall consist of: 
a) the Dean of the Faculty of Social Sciences, University of Wrocław, as Chair; 
b) the Dean's Representative for Promotion; 
c) Representative of the Faculty Student Council
d) A research and teaching staff member with experience in the field of promotion;
d) An employee of the Welcome Centre.
3. Evaluation criteria (scale of 0-10 points for each criterion): 
a) Originality and creativity: uniqueness of the idea and freshness of approach to the WNS brand. 
b) Aesthetics and composition: harmonious combination of graphic elements and typography. 
c) Legibility and communicativeness: clear presentation of the key values of the Faculty of Social Sciences. 
d) Compliance with visual identity: technical correctness of the use of colours and logos of the University of Wrocław. 
e) Market usability: the design's potential for mass production and the visual durability of the print.
§ 7. Prizes and distinctions
1. The organiser establishes the following prizes for the winning designs: 
a) 1st Prize: a voucher worth PLN 500 gross, implementation of the design in the form of serial production and a set of 3 bottles for the author(s);
b) 2nd Prize: a voucher worth PLN 250 gross plus a set of WNS UWr gadgets; 
c) Third Prize: a voucher worth PLN 100 plus a set of WNS UWr gadgets.
2. The jury reserves the right to distribute the prize pool differently or not to award the main prize if the level of the works is not satisfactory.
§ 8. Copyright and intellectual property
1. By entering the Competition, the Participant guarantees that the design is the result of their individual creativity and does not infringe on the rights of third parties.
2. Upon payment of the prize, the winner of the first prize transfers to the University of Wrocław the economic copyright to the winning design, without any time or territorial restrictions.
3. The transfer of rights covers the following fields of exploitation: 
a) recording and reproduction of the design on gadgets, clothing, printed and digital materials;
b) marketing copies of bottles with the print; 
c) use of the design in promotional campaigns conducted on social media and the internet.
4. The author retains their moral rights, including the right to indicate their authorship in their portfolio, provided that this does not infringe on the interests of the University of Wrocław brand.
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